OPEN ENROLMENT PROGRAMMES
Revenues and growth
Average year-on-year growth in revenue

School evaluation
Participants were asked to rate attributes of the

programme they attended

All participating schools (%) Average score (1 = poor, 10 = excellent)
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Average year -on-year growth in enrolment and revenues Participants were also asked to rate the importance of
these attributes

The 40 schools that have participated in the past three years (%) Average score (1 = not important at all, 10 = extremely important)
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* Enrolment and revenue data reported are always for the previous year

Participant profiles
Job responsibilities of participants:
general vs. senior level programmes
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Size of company participants work in:
general vs. senior level programmes
Number of employees (per cent)
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